m TASHKENT STATE International
-] UNIVERSITY OF ECONOMICS Journal of tOpICS

INNOVATION SCIENCE
AND TECHNOLOGY

‘}L Scopus || Electronic journal specializing in Scopus m

E® Acceptance of papers September, 2025

Acceptance of
papers
Published monthly

Sl
\6/

Topics

economics,
technology, social
sciences

d Digital f ) @ Visit the website
Object OPE] e J ACCESS

t.me/scopus_IST2100

Identifier




EDITOR-IN-CHIEF:
Mirzaliyev Sanjar Makhamatjon ugli

DEPUTY EDITOR-IN-CHIEF:
Makhmudov Nosir Makhmudovich
DSc., Prof., Academican

DEPUTY EDITOR-IN-CHIEF:
Ochilov Bobur Bakhtiyor ugli — Senior
lecturer at TSUI

THE SCIENTIFIC-POPULAR ELECTRONIC
JOURNAL "INNOVATION SCIENCE AND
TECHNOLOGY" HAS BEEN REGISTERED
UNDER THE NUMBER C-5669633 BY THE
AGENCY FOR INFORMATION AND MASS
COMMUNICATIONS (AOKA) OF THE
REPUBLIC OF UZBEKISTAN, EFFECTIVE
FROM OCTOBER 9, 2024.

CONTACTS
Phone: +998 50 737 87 88
Website: https://ist-journal.uz

Email: innovationist2025@gmail.com

The scientific electronic journal “Innovation
Science and Technology” has been
included in the list of scientific publications
recommended for the publication of

main scientific results of dissertations

for the award of PhD and DSc degrees

in economics and technical sciences, in
accordance with the Resolution No. 370
of the Presidium of the Higher Attestation
Commission of the Republic of Uzbekistan,
dated May 8, 2025.

Electronic publication, Issue 9. 178 pages.
Approved for publication on September 1, 2025.

Editorial board:

Sharipov Kongiratbay Avezimbetovich,
Doctor of Technical Sciences (DSc), Professor

Abdurakhmanova Gulnora Kalandarovna,
Doctor of Economic Sciences (DSc), Professor

Cham Tat Huei,
Doctor of Philosophy (PhD), Professor (Malaysia)

Muhammad Imran Sadiq
Doctor of Philosophy in Economics (PhD),
Professor, Malaysia

Ahmed Aziz Ismail
Doctor of Technical Sciences (DSc),
Professor (Egypt)

Lee Chin
Doctor of Philosophy in Economics (PhD),
(WVEIEVSE)]

Asongu Simplice
Doctor of Philosophy in Economics (PhD),
Cameroon

Rui Dang
Doctor of Chemistry (DSc), Professor, China

Zahoor Ahmed
Doctor of Philosophy in Economics (PhD), Turkey

Shujaat Abbas
Doctor of Philosophy in Economics (PhD), Russia

Tina A Coffelt
Doctor of Philosophy in Educational Sciences
(PhD), USA

Judy B. Smetana
Doctor of Philosophy in Economics (PhD), USA

https://ist-journal.uz




01.09.2025-YEAR SOCIAL, ECONOMIC, SCIENTIFIC, AND TECHNICAL ACADEMIC JOURNAL

CONTENTS

The financial mechanism of the treaSUIY SEIVICE ...cerereereereerseessessseesseersses s ssssssssssssssessssssessssessanes 6
Zokir Safarboevich Mallaev

Improving reinsurance relations between Russia and UZDeKiStan..........oneneneeneeseesesseeseeseeseesessseennes 10
Mirzoev Saifullo Fayzulloevich

The impact of artificial intelligence on risk assessment and fraud detection .......ceneneeereeseesseeseeneenns 17
Odilov Dilshod Qudratilla ugli

Optimization of manufacturing efficiency using simulation modeling: pharmaceutical products

datamatrix labelling COSt MINIMISATION ....uieuieeeeeeeeees et sss e e bbb s es bbb 26
Aziz Saipov, Abdumalik Djumanov

Financial oversight in the public ProCuremMent ProCESS......coereeereermess s ssesssesssssssessssesssess s sssessassssans 35
Abdushukurov Zafar Ismatovich

Evaluating and improving the efficiency of drinking water supply

(the case of SAMATKANA FEGION) ... ereerreeseeeseersseersessseesssessssessssssesssseesssessseesssesss s s ss s s s s ess e ss s s ssssssmssnsans 38
Pirova Shohina Khujmaxmatovna

Analysis of technogenic waste from iron-containing metallurgical production processes............ 45
Axmedova Nigora Erkin qizi

Mudofaa ehtiyojlari uchun harbiy ta’'minot tizimini shakllantirishda Markaziy Osiyo

davlatchiligining tarixiy xazina amaliyotlaridan foydalaniSh ... 51
Seitlepesov Azamat Orazbayevich

Methods for assessing the efficient use of resources in agriculture under green economy

00 3 T b o) o 100 PSSRSO 56
Aitmuratova Miyrigul Zhalgasovna

“Innovative and digital technologies in Uzbekistan’s construction sector: Economic effects and

AEVEIOPIMENT PIOSPECES” ..vureuriirersesssessesssssessssssssssssssssssessss s s s s s s s s e s s RS e bbb 62
Ablaeva Valentina Borisovna, Nurimbetov Ravshan Ibragimovich

MeTozo0/10ru4yecKre 0CHOBbI aHaIM3a 3¢ PeKTUBHOCTU roCylapCTBEHHOI0 GUHAHCOBOTO

DAL L= ) (3 07 5 67
Haumog LUoxpyx LWapodupamHoBuy

Strengthening fiscal governance mechanisms for the strategic reduction of the shadow

ECOTIOTILY cuveureeseesesessesseessessesseessessesssessessesssessessesssessessessesssessessesssessessesssessessesseessessesssessessesseessessesseessessesssesaessesneseessesessnessesasssesnssnsans 74
Ergasheva Malikakhon Avazkhon gizi

Davlat iqtisodiy xavfsizligining global eKkologik OmMIllari ......c.occvereereeneeseereesreseie et sesssess s sssesssesssesseeanes 78
Ibrogimov Sherzodbek Xalimjon o‘g‘li

O‘zbekiston sanoat korxonalarini gimmatli qog‘ozlar asosida moliyalashtirishning tahlil

72z 10000 E= 0000 00 0] b= ) o T 83
lgitov Jurabek Kuzibekovich

The importance of deposit operations in ensuring the stability of commercial banks.........comenreeneeeneeens 98
Makhmudova Mukhlisa Kodirjon kizi

Experiences of foreign countries in ensuring the balance between production
ANA INIOMNIEY SUPPLY.eruieuuersseerssiesseeesseessseesssessssesssessssesssseesseesssessssessssesssessssessssessseeessesessessssessssesssessasessssessssesssessssesssessessssessasessas 102

Uskenbaeva Dilnoza Bokhodir kizi

[ssues in improving the tax administration of high-income individuals ... 111
Umid Xolmurzayevich Normurzayev

The influence of macroeconomic and institutional factors on foreign direct investment

IN SOULH-CAST ASIAIN COUNTIIES c.uveuueurerseerreeseesreeseessessseessesseseeeseesse s sess s sess s bbb e 116
Ergasheva Bibi-Robiya, Maaz Ahmad, Kuldasheva Zebo

Next stages of public procurement in Uzbekistan: green public procurement

aNd INtEINATIONA] EXPEITENCE ..uuuirririerresrerssees bbb s eEEe ebnes 123
Turabov Sarvar Abdumalikovich

https://ist-journal.uz t.me/scupus_IST2100




SOCIAL, ECONOMIC, SCIENTIFIC, AND TECHNICAL ACADEMIC JOURNAL 01.09.2025-YEAR

Priority directions and legal bases of improving of the tax system of the
REPUDIIC Of UZDEKISTAN ...cvuvreereeseerseesseessseessseesseesessssess st sssessssesssssssssesssessssess st s ssses s s s sssessssesssesssessasessasssssssssseneas 129

Sadikov Iskandar Gayratovich

A precise sociological study on the creation of NEW JODS ... 134
Kholmuminov Shaizok Rakhmatovich

JddeKTUBHOCTH KOPIIOPATUBHOTO yIpaBJieHNUs1 6aHKAa U eT0 GUHAHCOBBIE TOKA3ATEIH ..oreurerreenseeneens 142
TemupoB Abaynasuz AnMMxaHoOBUY

Expansion of financial opportunities for the introduction of innovative technologies

IN ENEIEPTENEUTTAL ACTIVILY ..rvuieuieereeaceeseereeeees st sess et ees s s bbb s es s s s s bbb 149
Daniyarov Kuatbay

Strategies for forming and managing the income potential of regions in foreign countries ..........ccouueen. 153
Kobulov Khotamjon Abdukarimovich

Hududlarning ijtimoiy-iqtisodiy rivojlantirishda mahalliy budjet imkoniyatlarini yanada oshirish

O L DT 160

Saparov Elmurod Donabayevich

Theoretical Approaches to the Preservation and Use of Cultural Heritage........ccoenenneenneenseenneenseenneeneeenne 164
Radjabova Mavluda Ergash qizi

Improving modern models for assessing corporate financial performance in the conditions

Of the diItal ECOMOMY ...ttt ettt ees et b bbb bR RS R R 168
Jumatova Gulzar Maxmud qizi

New ways to improve the organizational and economic mechanism of business tourism

0T 074 0 T=] Q] ) o PPN 173

Musayeva Shoira Azimovna

t.me/scupus_IST2100 https://ist-journal.uz




01.09.2025-YEAR SOCIAL, ECONOMIC, SCIENTIFIC, AND TECHNICAL ACADEMIC JOURNAL
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Annotatsiya: This article examines the new Uzbek business tourism as a simple and mass form of market communications,
the organization of a business-communication tourist event, the analysis of the conditions for business tourism, the
development and implementation of a regional business tourism strategy, and the establishment of beneficial partnerships
between manufacturing enterprises and tourism infrastructure organizations.

Kalit so‘zlar: tourism, business. business, territory, strategy, enterprise, infrastructure.

INTRODUCTION

Business tourism, which is a reflection of economic interests, is an active tool for the development of real
sectors of the economy. As long as there is a business, there is a need for communication for its development.
Information technologies can only take care of the official part of communication between business partners,
but agreements and negotiations require face-to-face meetings. In this regard, the formation of an economic
mechanism supporting business tourism is a requirement of the time.

New Uzbekistan. The study of the development of business tourism requires, first of all, the identification
of objects and subjects of this type of tourism, its socio-economic roots and characteristics. In this regard, the
study focuses on the economic foundations of business tourism.

Analysis of literature on the topic

An analysis of the existing literature on marketing shows the need to improve modern marketing principles,
brand promotion methods, and a flexible approach to consumer requirements. In his textbook on marketing
strategies, the expert R.G. Ibragimov states the following: “Marketing strategy is understood as the use of a
model of the principles of the enterprise’s behavior in the market, established for a certain period of time. With
its help, the enterprise seeks to ensure its success.” Many economists have been involved in the development
and implementation of marketing strategies. Among them are such famous scientists as F. Kotler, David Aaker,
Clayton Christensen, Seth Godin, Kevin Keller, Byron Sharp, and Jay Baer.

While the research in the field of marketing conducted in our country for many years is based on national
characteristics, it is also necessary to recognize the scientists who have made a significant contribution to the
development of marketing theory. These include R. Ibragimov, Yo. Abdullaev, A. Saliev, M. Sharifkhodjaev, D.
Rakhimova, Sh. Ergashkhodjaeva, Sh. Musayeva, and others.

RESEARCH METHODOLOGY

The study used a systematic approach, marketing analysis, benchmarking, and digital metrics. Mass sur-
veillance methods were used to collect and analyze data from social media platforms.

https://ist-journal.uz t.me/scupus_IST2100 @
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ANALYSIS AND RESULTS

One of the distinctive features of business tourism is the consideration of the interests of another partici-
pant - the business entity, in addition to the tourist and the tourist organization. Research has shown that the
actions of this third entity in the market and the communication system play a key role in shaping the principles
of business tourism in the country. In a country where business communication is carried out in a transparent
and free manner, business tourism is also extensive and multifaceted (Table 1).

Table 1. Economic interests of local tourism businesses!

Subject General economic interest Private interest
Tourist (person on a Complete assigned tasks quickly and High level of satisfaction of material and spiritual
business trip) efficiently needs

Increase competitive advantage,

Tourist organization capture market segment

Having a regular customer, earning income

Increase the effectiveness of business trips,
control and optimize the cost of funds, and
achieve social goals.

Improving communication efficiency and

Business entity reducing costs

Today, one of the directions of tourism development in the new Uzbekistan is to increase attention to busi-
ness tourism. For this, it is necessary to transform business tourism into a simple and mass form of market
communications in our country. Theoretically, it is necessary to create conditions for any business communica-
tion to take the form of a tourist event, that is, it is important that the dialogues are organized in an atmosphere
of morale, mutual respect and cooperation. In practice, the economic justification of business tourism and, most
importantly, its profitability determines its forms, place and procedure for conducting it. Therefore, the develop-
ment of organized forms of business tourism requires, first of all, increasing their usefulness.

The fact that business tourism covers all sectors of the regional economy requires the targeted actions of
various economic entities and management bodies. The organization of incoming and internal trips carried out
for the purpose of the service should be directed to their functioning as a single system.

We propose that the following functions be assigned to the main tasks of the Coordination Council:

- Analysis of the conditions for business tourism in the region;

- Develop and implement a regional business tourism strategy;

- Creation of an information space for domestic business tourism;

- Developing a strategy for creating a system of international and republican business conferences in
Samarkand,;

- Further liberalizing the regional business environment and expanding the geography of enterprise
activities;

- Development of beneficial partnerships between manufacturing enterprises and tourism infrastructure
organizations;

- Increasing the importance of business tourism in the region’s socio-economic development programs;

- To form a mechanism for official, business and commercial travel in the region.

It is necessary to create an economic basis for the tourism market participants to accept business tourism
with full responsibility. One of the important aspects is to increase the financial attractiveness of trips, along with
the resolution of the standards of reception and service of business people, business tour costs, organizational
and economic conditions, etc. At the same time, a special organizational and economic mechanism is required
to take into account the interests of the three listed entities and to interest them. The motivational mechanism
embodies the system and procedure that motivates the participants in the business tourism process to joint
actions.

The central element of this mechanism is a cooperation or partnership agreement between a business
entity and a tourist organization. This is due, firstly, to the fact that in business practice the agreement is con-
sidered the main document, and secondly, to the fact that the business entity is the legal representative of the
employee on a business trip (Figure 1).

1 Author’s development
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Figure 1. Motivational mechanism of domestic business tourism?

In this scheme, by business entity we mean manufacturing enterprises, all types of state organizations,
entrepreneurs, non-governmental non-profit organizations, etc., that is, subjects of civil relations.

By tourist organizations we mean all entities offering tourist services, including tour operators, hotels,
catering establishments, transport, guides and interpreters, excursions, advertising, and organizations pro-
viding organizational, legal, insurance, and cultural and recreational services.

If we consider the practical aspects of this picture, then enterprises and other business entities conclude
a long-term contract with a tourist organization in the area where business trips are frequent. For example, the
fact that bridge construction organizations on highways operate throughout the country requires that workers
be sent on business trips on a periodic basis, that is, some of the workers and specialists must always be at
the facility for 10-15 days. Therefore, they need to be provided with affordable and decent accommodation, and
this task can be performed by local tourist organizations. The contract fully stipulates all the obligations and
responsibilities of the parties.

The business entity assumes the obligations regarding the estimated schedule of the employees’ business
trip, their number, duration of stay, additional services, cultural program, and alert system. The tourist orga-
nization, in turn, assumes the obligations of immediately placing the employees, fulfilling the agreed service
package, making settlements directly with the organization, creating working conditions for the employee on
the trip, etc.

The content of economic benefits for the enterprise is associated with the fact that the necessary condi-
tions for employees at the place of business trips are created less often and that travel expenses do not exceed
a certain level. At the same time, issues of great importance for the employee, namely his nutrition, living condi-
tions, health, professional activity and cultural leisure, are also within the interests of the enterprise. Therefore,
they are also covered in detail in the contract. In addition, the structure of the contract creates an opportunity
for the management and accounting of the enterprise to control the employee’s travel expenses.

CONCLUSIONS AND SUGGESTIONS

In conclusion, the study demonstrates that business tourism serves as an important driver for the develop-
ment of the real sector of the economy, strengthening business communication, improving cooperation between
economic entities, and enhancing overall efficiency. The research confirms that the effective organization of
business tourism requires a well-developed economic and organizational mechanism that integrates the inter-
ests of tourists, tourism organizations, and business entities.

2 Author’s development
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The findings highlight that the expansion of business tourism in Uzbekistan depends on increasing trans-
parency in business relations, improving service quality, and creating favorable institutional and economic con-
ditions. In this context, the establishment of coordination mechanisms, the development of regional strategies,
and the implementation of partnership-based approaches are essential.

Furthermore, the study emphasizes the need to modernize marketing strategies, enhance digital integra-
tion, and increase the financial attractiveness of business trips. Strengthening these aspects will contribute to
the transformation of business tourism into a mass and efficient form of market communication. Ultimately, the
systematic development of business tourism will support sustainable economic growth, improve regional com-
petitiveness, and promote deeper integration into the global economic system.
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