Fiia TASHKENT STATE International
] UNIVERSITY OF ECONOMICS Journal Of t0p|CS .

INNOVATION SCIENCE
AND TECHNOLOGY

‘}L Scopus || Electronic journal specializing in Scopus m

ER Acceptance of papers MAY, 2025

o

Acceptance of
papers
Published monthly

Sl
\6/
N

Topics

economics,
technology, social
sciences

Digital ) @ Visit the website

Object C
Identifier

t.me/scopus_IST2100




EDITOR-IN-CHIEF:
Mirzaliyev Sanjar Makhamatjon ugli

DEPUTY EDITOR-IN-CHIEF:
Makhmudov Nosir Makhmudovich
DSc., Prof., Academican

DEPUTY EDITOR-IN-CHIEF:
Ochilov Bobur Bakhtiyor ugli — Senior
lecturer at TSUI

THE SCIENTIFIC-POPULAR ELECTRONIC
JOURNAL "INNOVATION SCIENCE AND
TECHNOLOGY" HAS BEEN REGISTERED
UNDER THE NUMBER C-5669633 BY THE
AGENCY FOR INFORMATION AND MASS
COMMUNICATIONS (AOKA) OF THE
REPUBLIC OF UZBEKISTAN, EFFECTIVE
FROM OCTOBER 9, 2024.

CONTACTS
Phone: 97-748-70-03
Website: https://ist-journal.uz

Email: munis.iriskulova@gmail.com

The scientific electronic journal “Innovation
Science and Technology” has been
included in the list of scientific publications
recommended for the publication of

main scientific results of dissertations

for the award of PhD and DSc degrees

in economics and technical sciences, in
accordance with the Resolution No. 370
of the Presidium of the Higher Attestation
Commission of the Republic of Uzbekistan,
dated May 8, 2025.

Electronic publication, Issue 5. 206 pages.
Approved for publication on May 1, 2025.

Editorial board:

Sharipov Kongiratbay Avezimbetovich,
Doctor of Technical Sciences (DSc), Professor

Abdurakhmanova Gulnora Kalandarovna,
Doctor of Economic Sciences (DSc), Professor

Cham Tat Huei,
Doctor of Philosophy (PhD), Professor (Malaysia)

Muhammad Imran Sadiq
Doctor of Philosophy in Economics (PhD),
Professor, Malaysia

Ahmed Aziz Ismail
Doctor of Technical Sciences (DSc),
Professor (Egypt)

Lee Chin
Doctor of Philosophy in Economics (PhD),
(WVEIEVSE)]

Asongu Simplice
Doctor of Philosophy in Economics (PhD),
Cameroon

Rui Dang
Doctor of Chemistry (DSc), Professor, China

Zahoor Ahmed
Doctor of Philosophy in Economics (PhD), Turkey

Shujaat Abbas
Doctor of Philosophy in Economics (PhD), Russia

Tina A Coffelt
Doctor of Philosophy in Educational Sciences
(PhD), USA

Judy B. Smetana
Doctor of Philosophy in Economics (PhD), USA

https://ist-journal.uz




01.06.2025-YEAR SOCIAL, ECONOMIC, SCIENTIFIC, AND TECHNICAL ACADEMIC JOURNAL

CONTENTS

The development potential of ecotourism and sustainable tourism practices in the
KASNKAAAIYA TEEIOM...ceuieueeueeeeeeeeeesees e sseesse s e e es s s s s ss s R R SRR AR AR 6
Khushvakhtov Ramziddin

How transport access affects NOUSING PriCES. .o sesssesise s ssessssssssss s sssess st sssssssssssssenes 9
Mannonov Shahzod Istam Ugli, Ibragimov Xasan Usmonjon Ugli

Prospects and effectiveness of implementing mobile marketing technologies in higher

1Xa 10 o= U (o) s U0 0 Koy o 10 U o) 6 V30N 18
Murod Batirovich Khidoyatov

Factors influencing the development of the food processing industry: an economic analysis ... 23
Urolova Sevara Bekhzod kizi

Ensuring cybersecurity in commercial banks of UZDeKiStan........cuineenninseenseseeeseesesssesssesssesssseseessesseenes 29
Erdashov Alimjan Baxramovich

University students’ adoption of cashless payments in uzbekistan: behavior,

ETUSE, AN CHALLEIIZES. ... ettt ettt b bbb s s AEEEEEeEReE R bR R 33
Khikmatullaev Ismoilkhuja Khusan ugli, Asep Miftahuddin

The effects of inflation rate and investment rate toward unemployment in Uzbekistan..........cconcerneeen. 43
Ruziev Bekmurod Urol ugli, Dr.Susanti Kurniawati

The importance of using e-commerce systems in enhancing the financial potential

Of JOINT-STOCK COMPANIES..ciuuirrirrressnssisssssssssssssssse s sssssssssssssesssesssssssassssssssssssssse s ssss st sess st sessssssssssssssssssss s saness 47
Vakhobov Shokhjahon Valiyevich

Integration of optoinformatic systems and artificial intelligence for automatic quality

CONEIOl Of VIAEO EQUIPIMIENT ...cvuvierareeeeeseerssessseesseesssessseessseessessssessssess e ssse s ss e s ees s bR R 50
Allamuratov Timur Koshmurat uli

The role and importance of commercial banks in the development of the capital market.......cccocneeereeen. 53
Aybek Kayipbergenov, Baymuratova Zina Akilbekovna

Global trends in mobile payment adoption: a systematic literature review with insights

(0] a1 06 (0] 0 1= = PO p TSSOSO 57
Mukhitdinov Islomjon Jakhongir ugli, Dr. Maya Sari, S.E., M.M.

Decision-making algorithms in higher education management: application of artificial

intelligence SYSTEMS IN INAONESIA ...uuueueueesreeureesreereeeesseseeeseeseessesss s ees bbb s s s R s b e s 65
Sattikulov Mukhammadkhon, Budhi Pamungkas Gautama

Innovation financing mechanisms for enterprises in uzbekistan: current state,

systematic analysis, and strategic development dir€CtiONS ........oereeeeeesnneessnesssesssesssessssssessssesssesssessssesssens 72
Sukhrob Turanov

The role of the islamic financial system in financing infrastructure Projects .......eeeeeseeseeens 81
Mamadiyarova Aziza Nuriddin kizi, Dr. Denny Andriana

Statistical analysis of total population income in the republic of UzbeKistan.........ncnenecneeneens 85
Akbarova Barno Shuxratovna, Chintemirova Diyora Shuxrat kizi

Strengthening the financial resource base of commercial banks in the context of digitalization ............... 89
Dilnoza Khaitboyeva

Using examples of folklore to effectively organize the process of teaching english

to children through digital 1€arning tOOIS .......ceeereureereee st ss s 94
Boqijonova Nargiza Jumanazar kizi, Rajabboyeva Gulchexra Foziljon kizi

Standard methodology of throwing techniques in judo and their effectiveness.........coneneenneeneeeneeennees 97
Tangriyev Abdukarim Tovoshevich

Improving marketing management at the ENEEIPIISE ... sssesssessssssesssseesssess 101
Musayeva Shoira Azimovna

The financial-theoretical frameworks of the anti-monopoly regulation in the digital economy.............. 106
Djalilova Dilnoza Raxmatovna

https://ist-journal.uz t.me/scupus_IST2100




SOCIAL, ECONOMIC, SCIENTIFIC, AND TECHNICAL ACADEMIC JOURNAL 01.06.2025-YEAR

Modern approaches to deposit turnover and operations in commercial banks ..........oneonenneeoninneenneens 110
Olimov Abror Axadjon o‘g‘li

The Role of Innovation Policy in Advancing Uzbekistan’s Textile Industry:

Empirical Evidence and Strategic FOrECaASING ... rerreremmeerseersssssssssseesssesssssssssssesssssssssssessssessssssssssssssssasessas 115
Ravshan I. Nurimbetov, Khojakbar M. Karimov

Aformalized model of backward throwing technique: a methodological approach for judo .......c.cccueeuuce. 121
Tangriyev Abdullo Tovoshevich

The Role of External Audits in Strengthening Corporate Governance:

A Case StUAY Of AlOGADANK ...t seeseesses s eesss s st ss s ss s bbb s R 126
Rustamov Muhammadyusuf Madaminjon ugli, Indah Fitriani, SE., Dr. Aristanti Widyaningsih, S.Pd.,

Comparison of mental disorders in parents of children with developmental defects with mental

disorders in parents of healthy children Without defects ... ——— 132
Yadgarova Nargiza Fahritdinovna, Mirzaliyeva Surmaniso Alisher kizi

nflation and the Financing of Education in Uzbekistan: A Mediation Analysis

of Macroeconomic and SOCIAl ChaNNELS ...t sssssssssssses 138
Toshpulatov Jakhongir Dilmurod ugli, Dr Arief Ramdhany

Quantitative Analysis of Financial Statement Fraud in Uzbek Banks: Patterns, Red Flags,

AN RISK INAICATOT'S oueereereeerieeseesseeseesesseeseeisesssee s sssessse s ssse bbb s sea R saEs £ eseEbe ek sesbEee b e b bae 145
Ismatullaev Javokhir Jahongir ugli, Toni Heryana, Elis Mediawati

Dynamics and analysis of value added tax revenues in the state budget of uzbekistan .......ccconereenneen. 152
Ergashev llkhomjon Obodovich

The role of green bonds in the stock market as a sustainable financial instrument.........ccccoeeeneeerneeneeenn. 157
Khushvakov Islombek Mukhammadi ogli

Uzbekistan’s transition to a cashless society: policy reforms and comparative analysis..........ennn. 162
Khikmatullaev Ismoilkhuja Khusan ugli, Dr. Maya Sari, S.E., M.M.

Strategic approaches to innovation process ManaAZEMENT .......uuemesmesmeesssmssssssss s ssssssssssssssssssssssses 170
Togonov lbrohimkhoja

Exploring renewable hydrogen pricing strategies: addressing cost uncertainties .......oeeeeeesnneenns 174
Komila Sanakulovna Nuraliyeva

Diversification of Major International Transport Corridors in the Interests of Uzbekistan ... 179
Mukhlisakhon Ulug’bek qizi Qo‘chqorova

Using digital technologies in libraries: advantages and problems.........eenmnseneeeeseeseesseseeseens 184
Ernaqulov Sunnatillo Nurali o‘g’li

Econometric analysis of external [abor MiGration ... sessssssssessssssssessaessns 189
Akbarova Malika llkhomovna, Gulmurodov Kamoliddin Abdukodir ugli

Developing more effective and financial tools to stimulate tourism in the republic
Of KaTaKalPAKSTAN cuucuuceieessesssssssssssasssssesssssesssssss s ssessssssssssssssss s s ssssssssssssssesssssssessssssssssssssssssss s ssss s ssnsssnsssness 194

Tleumuratov Baxadir Genjemuratovich

Ways to improve the effectiveness of social networks in the development of tOUriSM.....cccvveereeereerreerriennes 200
Kasimova Zilola Gulamiddinovna

t.me/scupus_IST2100 https://ist-journal.uz




SOCIAL, ECONOMIC, SCIENTIFIC, AND TECHNICAL ACADEMIC JOURNAL 01.06.2025-YEAR

WAYS TO IMPROVE THE EFFECTIVENESS OF
SOCIAL NETWORKS IN THE DEVELOPMENT
OF TOURISM

Kasimova Zilola Gulamiddinovna
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in the non-governmental organization of higher education “Alfraganus University”
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Abstract: The rise of social networks and global digitalization has brought about significant transformations across
various aspects of society, including tourism. The growing prominence of information platforms with traveler-generated
content has shifted scientific research towards understanding the pivotal role of social networks in travel planning.
Social networks increasingly influence tourist decisions regarding destinations, accommodations, and types of travel
experiences. Typically, potential tourists are guided by engaging stories, vibrant images, reviews, public opinions, and
other user-generated content available online. The article examines the impact of social networks, such as travel blogs
and forums, on contemporary society.

Key words: travel blogs, forums, social networks marketing, business, internet.

INTRODUCTION

In modern conditions, the development possibilities of markets are influenced by the state of the
macroenvironment, in particular the representativeness of the consumer segment and the conditions for
building relationships with clients within the digital space. Macroenvironment factors largely determine the
conditions and opportunities for business development in various industries and spheres. The marketing
environment, especially its socio-demographic component, has a key influence on the development of tourism
and, accordingly, the hotel business. Thus, the main demographic indicators allow us to judge the size and
forecast values of the potential market, the popularity of the services offered based on the age and gender
structure of potential consumers. Social criteria determine the popularity of certain price offers, value orientations
and preferences based on the cultural level, education, familiar social environment and perceived needs
for organizing everyday life, leisure, and needs. As researchers note, in the current global socio-economic
system, certain trends in the influence of the macroenvironment are manifested, which are directly related to
qualitative and, as a consequence, quantitative changes in the economy, technology, demography, and the
social picture of the modern world [1]. The influence of any factors, including innovations, the formation of a
knowledge economy, active population movement, the development of an entertainment economy, can have a
number of positive and negative consequences for society as a whole and for tourism and the hotel business
in particular [2]. Positive aspects of this kind usually include, for example, the population growth criterion, since
with an increase in the population, the potential market of consumers of tourist services and the demand for
accommodation services grows. A positive factor of influence can also include an increase in the life expectancy
of the population, as well as an increase in the quality of life of adults and elderly individuals who tend to spend
their leisure time, for example, getting new impressions during travel.

MATERIALS AND METHODS

Positive changes for the tourism and hotel business are also dictated by an increase in the share of the
elderly population, including the working population, who have certain formed desires and intentions that they
can realize, having an appropriate income. In many ways, this is facilitated by progress in the development of
medical technologies, since members of society can maintain a certain quality of life and spend their leisure time
for their own pleasure. Along with this, such a direction as medical tourism is actively developing, attracting the
“age segment” of consumers who prefer to combine rest with treatment and correction of their health condition.
Another positive factor can be considered the population’s focus on a healthy lifestyle, which contributes to the
development of the organic food market and fitness club services. The same trend stimulates the development
of active tourism, balanced loads during travel, etc. As one of the sub-directions in this direction, visiting “beauty
farms” and various SPA-salons at famous resorts, on the territory of health resorts and simply outside the
metropolises is developing, where services are offered to restore vitality, correct loads on the body, and restore
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natural biorhythms. In many ways, this offer is focused on the female target audience, which has recently
become economically active and can independently plan and pay for their vacation.

ANALYSIS AND RESULTS

The development of tourism and the hotel business is also positively affected by mass migrations of
the population and modern communication technologies, which allow using booking services, information
exchange, access to information about accommodation locations, estimated distances and reviews about them
from industry professionals and consumers. A certain contribution to the noted processes is also made by
the growing popularity of the second and third careers in the world, which implies both an increase in interest
in receiving educational services abroad and subsequent foreign internships, in general, building one’s own
career in a country other than the country of primary residence. Nevertheless, along with many positive factors
influencing the marketing socio-demographic environment, it can be noted that some of the changes occurring
in society and the specifics of consumption can be attributed to negatively affecting and / or conditionally
negatively affecting the development of tourism and the hotel business. Most of these factors, not directly,
but indirectly, have a multifaceted impact on society and various spheres of its life. Thus, environmental
standards for business make certain adjustments to work and increase the cost of various business processes,
urbanization changes the “profile” of the planet as a whole, the lack of resources and time creates restrictions
for full-fledged leisure and recreation of individuals, and the growth of consumerism and the strengthening of
the role of consumer rights and protection create various difficulties for business, including tourism and hotel.
It seems that the influence of factors of the marketing socio-demographic environment on the development
of the tourism and hotel sector must be studied to identify certain patterns and build reasonable forecasts. In
the context of digitalization of the economy, the population is adapted to receive information, including about
hotel services, from Internet sources, spends free time and business communication on social networking
sites, which, a priori, makes Internet marketing in demand in the work of hotel services. Currently, in the
emerging modern digital economy, information and communication resources form a platform for the successful
functioning of various organizations, building their relationships with business partners, conducting analytical
work, monitoring market realities, marketing research of consumer preferences, reactions to new products
and implemented bonus programs, etc. This platform, in principle, has made significant adjustments to the
organization of communication promotion of products and the image of organizations, collecting and analyzing
data, tracking the dynamics of consumer demand and organizing work with target audiences, which is extremely
important for the sphere of functioning of hotel enterprises. In many ways, this circumstance is mediated by the
fact that potential consumers of collective accommodation services are active Internet users. Thus, according
to data from the annual Industry Report of the Federal Agency for Press and Mass Communications “Internet
in Russia in 2017. Status, Trends and Development Prospects”, more than 88% of young people, about 75%
of middle-aged people; more than 50% of users aged 54 to 64; Among men over 65, every third person is an
Internet user [3].

According to the data from the above-mentioned report, citizens of various age groups are active Internet
users (Fig. 1).

U.S. INTERNET USAGE BY INCOME

% who Are Online Almost Constantly

Less than $30K $30K-$49K S$50K-874K S$75K+

Source: Enterprise Apps Today

Fig.1. U.S.Internet usage by income
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According to the available research data, it can be noted that social status does not have much significance
in terms of Internet use. Thus, “among managers and leading specialists, such people make up about 95%,
among pupils and students — no less than 97%, among housewives — almost 88%, among the unemployed —
about 70%; among pensioners — this is almost every third” [4].

Number of internet users in selected countries in 2022
(in millions)
China

India

United States
Indonesia
Brazil

Russia

japan

Mexico
Philippines
Nigeria

Egypt

Source: Enterprise Apps Today

Fig.2. Number of internet users in selected countries in 2022 (in millions)
Source: statista.com

DISCUSSION

We emphasize that the website of a hotel enterprise is a meeting place with potential clients and should
initially interest them, and also have the most convenient and simple interface. It is very important to arrange
all the important and relevant information for the consumer in such a way that he can immediately find it, that
is, everything that the client needs should initially be placed on the main page of the site. It is also necessary
to take into account that the results of empirical studies and measurements indicate that if the search time
for the necessary information on the site for a potential consumer exceeds 30 seconds, the hotel enterprise
risks losing the order of marketing allows hotel enterprises to fully implement activities within the framework of
strategic, socially oriented marketing, relationship marketing, simplify research and building communications
with the target audience, including a web resource and search engine optimization, Internet advertising, SSM
marketing, SMS marketing, mobile marketing.

The clients of the hotel enterprise will positively evaluate the description of the objects located within
walking distance from their location, especially if a map and step-by-step instructions are posted. It seems
advisable to post a large number of photographs and/or video files that allow you to evaluate the proposed
accommodation facility and the surrounding area. Another popular practical recommendation is to provide the
contacts of the hotel managers in large print so that clients can easily clarify the current information on the
availability of rooms.

Web resource and search engine optimization Information blocks containing information relevant to the
target audience; tools for building interaction with target segments. The main task is to create demand and book
rooms at the hotel enterprise

Internet advertising. Of interest to clients searching for hotel services; negative advertising does not
cause rejection, since it creates the feeling that the client makes the decision himself without exerting intrusive
communication pressure on him

Marketing in social media The emphasis is on attracting users of social networks to the website of the hotel
enterprise, creating interest and drawing attention to the service products of the collective accommodation
facility
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Mobile marketing Involves bringing up-to-date information to clients and promptly receiving feedback from
them, allowing to analyze emerging trends (for this communication you need a tablet, smartphone, mobile
phone)

SMS marketing Is a component of direct marketing, allows to simplify the process of registering clients,
notifying them of various promotions and client programs this is a form that assumes that the potential consumer
will leave his contact information and he will be promptly called back to satisfy his request and help with the
booking. Another important tool is the organization of consumer forums, where they can ask questions, describe
their impressions, evaluate the services provided to them, clarify the reason for their doubts and / or concerns.
Such discussion platforms are a valuable analytical resource for companies providing accommodation services.
[3]

Social media plays a transformative role in tourism, influencing various aspects of the industry. Here’s a
summary of its key roles:

1. Travel Inspiration and Planning

Discovery: Social media platforms like Instagram, Pinterest, and TikTok offer visual inspiration for
destinations, activities, and experiences. Travelers often use these platforms to discover new places and plan
their trips based on posts and recommendations from other users.

Research: Travelers use social media to research destinations, accommodations, and attractions. Reviews,
travel blogs, and user-generated content help in assessing the suitability of travel options.

2. Influence on Destination Choice

User-Generated Content: Photos, videos, and stories shared by other travelers influence prospective
tourists’ destination choices. Popular destinations often become trending due to the high volume of shared
content.

Influencers and Reviews: Social media influencers and travel bloggers can significantly impact destination
popularity through their endorsements and detailed reviews.

3. Marketing and Promotion

Branding: Tourism boards, hotels, and travel agencies use social media to market destinations and
services. Platforms like Facebook, Instagram, and Twitter allow for targeted advertising and engagement with
potential tourists.[6]

Campaigns: Social media campaigns and contests can create buzz and drive interest in specific destinations
or events.

4. Customer Engagement and Service

Interaction: Social media enables direct communication between travelers and tourism businesses. This
interaction can enhance customer service and provide real-time responses to inquiries and feedback.

Community Building: Businesses use social media to build communities around their brand, fostering
loyalty and encouraging repeat visits.

5. Real-Time Sharing and Feedback

Live Updates: Travelers share real-time updates, experiences, and reviews during their trips, providing
immediate feedback and influencing others’ perceptions.

Reputation Management: Positive and negative reviews on social media can significantly impact a
destination or business’s reputation, highlighting the importance of managing online presence and responding
to feedback.

6. Cultural Exchange and Connectivity

Cultural Sharing: Social media platforms facilitate the exchange of cultural experiences and stories,
promoting cross-cultural understanding and appreciation.

Networking: Travelers connect with locals and other travelers through social media, enhancing their travel
experience and expanding their networks.

7. Data and Trends Analysis.

Market Insights: Social media data provides valuable insights into travel trends, consumer preferences,
and emerging destinations. This information helps businesses and tourism organizations tailor their offerings
and strategies.[7]

In summary, social media has become a central elementin modern tourism, shaping how travelers discover,
plan, and experience their trips. It serves as a powerful tool for inspiration, marketing, customer engagement,
and real-time interaction.

CONCLUSIONS

Given the current socio-demographic characteristics of the marketing environment, digital marketing is a
valuable resource for the hotel business. Its importance as a communication platform for interaction with clients
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and partners and an analytical platform for conducting research and further verification of the results obtained
will increase, given the current level of development of the digital economic model in the country. Modern hotel
enterprises need to competently analyze the innovations occurring in this area and adaptively implement them
into their own business practices.
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